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A COMPANY WITH HISTORY AND SUC

1956 1976 J 1985 1993 1997 - 2002+
First store ir Credit business First Opening of First store Opening of
Santiagc beginning department RipleyParque in Peru Ripley Bank
store Arauco Chile

2005+ 2009 - 2013+ 2014~ 2016°
IPO of Acquisition Firststores Ripley Chile Bank - Consolidation of Mall
Ripley Cory of 22.5% in Colombia. placedts AventuraS.A.
of Nuevos Desarrolios Integration of firstbond Closing of Ripley
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Financial Business operations 5



RIPLEY CORP TOD

61 yearsof experiencean the retail industry

A Ripleyisa lead actor inthe retail industryin

Chile andPeru, with anarketshareof

approximatelyl8% and 38%espectively

A It hasan integrated participatiomn the retail,
bankingand real estatdusinesse# both
countries

A The Company opendd the stockmarketin
2005.Its current market capitalization is
MMM$ 1,1739

A Controlled by theCalderénvolochinskyamily,
which maintain0% ofthe share capital of
the Companyaug2017)

Peru
34%

LTMIncome
MMM$ 1,644

Note: Amounts in CLP; EBITDA and EBIT LTM
Bloomberg, Septembea2nd 2017
Proformausing the consolidated EBITDA of Mall Aventura S.A. (from July 2016 on) and the unconsolidated EBITDA of Aventura
Plaza S.A. weighted by ownership of 2Q16
Ripleyopenedits 44" store, Los Dominicos, in lafeigust
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Financial

Real Estate

V 29 stores
V 192884 m2
V EBITDAMMM$ 9

V Loanportfolio: MMM$ 371
V 486(Th)credit cardsw/debt
V EBITMMM$ 19

V 2malls
V MMM$ 181 investment
V EBITDR: MMM$ 11

V 43 storedd
V 272573 m?
V EBITDAMMMS$ 33

V Loanportfolio: MMM$ 775

V 1,274(Th)credit cardsw/ debt

V EBITMMM$ 50

V 10 malls
V MMM$ 307 investment
VV EBITDA: MMM$ 27

SourcesRipley/ 2 NJu®l# FinancialStatements

/ 2N1JQa 26y SNEKAL]



A. RETAIL BUSINESS RIPLEY

NUEVA REALIDAD RETAIL RIPLEY 2014 -2018

B. FINANCIAL BUSINESS 3
C. REAL ESTATE BUSINESS
D. H12017 RESULTS

E. LOOKING FORWARD




RETAIL BUSINES

EEE TEEE N ENGEN BN N ESEEE BN N BN PEND
STORES SITUATED IN THE BEST LOCATIONS

Selectedocations
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COSTANERA CENTER LOS DOMINICOS MIRAFLORES SAN ISIDRO

80%o0f our sales surface is locatedrmain shopping malls
In major citiesof Chile and Peru



RETAIL BUSINES
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LARGE LOGISTIC INFRASTRUCTURE IN PLAC
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Ripley KAf S Q& doter (i N}
has asurfaceof 67,000 m2 and ¢
dispatche$0 million unitsper
year

Meanwhile Ripleyt S NXzQ a
distribution center has aurfaceof
45,000 m2 andlispatches32
million units per year



RETAIL BUSINES

EEE TEEE N ENGEN BN N ESEEE BN N BN PEND
RETAIL STRATEGIC PLAN

BRIl PLAN ESTRATEGICO

MAIN DRIVERS RI PLEY

V Increase the profitability per square meter NUEVA REALIDAD RETAIL RIPLEY 2014 2018
prioritizing fashion and clothing brands

V Improve the efficiency in operations

V wA LJ SeQa { 4N G SHodt, t Iy
Storeand Managementdimensions

Increase profitability per square meter with greater emphasis in fashion
& brands and larger operational efficiencies



RETAIL BUSINES

EEE TEEE N ENGEN BN N ESEEE BN N BN PEND
RETAIL STRATEGIC PLAN

PRODUCT DIMENSION

V New management of private and
exclusive brands, with a greater
emphasis placed in our private
labels

V Management of private and
exclusive brands based on lifestyle
methodology, with a clear
differentiation strategy through : L
fashion | 7§l (stera)

»
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Alliances with large international retail groups such as Bestseller
(Denmark) and In Situ (Spain)



