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RIPLEY CORP: A GREAT INVESTMENT OPPORTUNITY

Building a simple bank focused on the Ripley client Active Credit Cards 3.4 million

Low leverage allows growth without additional capital NFD/Equity 2.87x

Stake in 8 malls through joint ventures and full ownership 

of 3 malls, distrIbuted in both countries

Stake in 11 Malls in Chile and 

Peru

Recent modification in the valuation policy of investment 

properties, from historical cost to fair value

Positive effect in Equity 2015 

for $71,947 as well as $2,547 

and $2,599 in the results till 

June 2016 and June 2015, 

respectively

Improving profitability as new projects are launched and 

existing projects mature

EBITDA LTM  $5,369

wƛǇƭŜȅΩǎ ǊŜǎǳƭǘǎ ǿƛƭƭ ƴƻ ƭƻƴƎŜǊ ōŜ ŀŦŦŜŎǘŜŘ ōȅ /ƻƭƻƳōƛŀΩǎ 

start-up costs

Closure progressing according 

to plan. All stores closed and 

the portfolio sold to Banco 

Popular
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IL Strategic plan to significantly improve profitability of 

existing infrastructure through greater emphasis in 

fashion and brands and larger operational efficiencies

70 stores                                      

In the best locations
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A COMPANY WITH HISTORY AND SUCCESS



A COMPANY WITH HISTORY AND SUCCESS



PERUCHILE

V Stores: 42
V Selling Space: 269,446 m2
V Loan Portfolio: USD$ 1,081 M
V Malls: 9

V Stores: 28
V Selling Space: 186,724 m2
V Loan Portfolio: USD$ 498 M
V Malls: 4*

Since 1956 Since 1997

A COMPANY WITH HISTORY AND SUCCESS

Source: wƛǇƭŜȅ /ƻǊǇΩǎ Wǳƴ-16 Financial Results
CLP/USD:674.67

68%

32%

Assets

73%

27%

Chile

Perú

Equity

*Starting 3Q16, the number of malls will drop to 2 as a result of the division of Aventura Plaza



A. RETAIL BUSINESS

B. FINANCIAL BUSINESS

C. REAL ESTATE BUSINESS

D. RIPLEY COLOMBIA

E. LOOKING FORWARD



STORES SITUATED IN THE BEST LOCATIONS

77% OF OUR SALES SURFACE IS LOCATED IN  MAIN SHOPPING MALLS
23% IN URBAN CENTERS OF MAJOR CITIES OF CHILE AND PERU

COMPETITIVE ADVANTAGESRETAIL BUSINESS



COMPETITIVE ADVANTAGES

Distribution Center with 
67,000 m2 dispatches  
50 million units per year

RETAIL BUSINESS


